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Develop the skills and capabilities quickly becoming essential in the new marketing paradigm The

Rise of the Platform Marketer helps you leverage the "always-on" consumer to deliver more

personalized engagements across media, channels, and devices. By managing these interactions

at scale throughout the customer lifecycle, you can optimize the value of your customers and

segments through strategic use of Connected CRM (cCRM). This book shows you how to take

advantage of the massive growth and proliferation of social and other digital media, with clear

strategy for developing the new capabilities, tools, metrics, and processes essential in the age of

platform marketing. Coverage includes identity management, audience management, consumer

privacy and compliance, media and channel optimization, measurement and attribution, experience

design, and integrated technology, plus a discussion on how the company as a whole must evolve

to keep pace with marketing's increasingly rapid evolution and capabilities. The expansion of digital

platforms has created addressability opportunity through search, video, display, and social media,

offering today's foremost opportunity for competitive advantage. This book outlines the capabilities

and perspective required to reap the rewards, helping you shift your strategy to align with the

demands and expectations of the modern consumer.  Develop the tools, metrics, and processes

necessary to engage the modern consumer Gain a deep understanding of Connected Customer

Relationship Management Leverage trends in technology and analytics to create targeted

messages Adjust your company's structure and operations to align with new capabilities  The new

era of marketing requires thorough understanding of cCRM, along with the knowledge and

innovative forethought to thrive in the ever-expanding digital audience platform environment. The

Rise of the Platform Marketer gives you an edge, and helps you clear a path to full implementation.
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The Rise of the Platform Marketer cuts through the clutter and outlines a clear "How To" guide for

any marketer looking to secure a competitive advantage in today's complex and fierce business

environment.While I expected this to be a challenging read, I was pleasantly surprised on how Craig

Dempster and John Lee broke down the marketing ecosystem; taking the time not only to explain

the definition of what a marketing technology is (Ie DSP- Demand Side Platform), but how that

technology fits within the marketing ecosystem and where the marketer needs to use it.Through

their 8 steps, Craig and John have outlined how a marketer should approach the digital landscape,

emphasizing the need to integrate online with offline through a unified identity.A must read for any

executive looking to understand this ever changing landscape.

Dempster and Lee work for a fast growing private company that a few years back made a turn from

being a database marketing agency to a digital marketing agency that leverages data for decision

making. This provides them insights into a variety of experts in the field, a disparate group of

companies that in many cases are clients of theirs, and have seen what works and what doesn't

work. Neither Dempster nor Lee started in the digital arena - so they've learned in mid-career. This

make the book an easier read, for those of us in similar situations, namely we haven't moved into

digital until recently. Each chapter is a separate article outlining some part of the marketing digital

ecosystem from analytics, to database platforms, to the media ecosystem, to focusing on the

customer experience vs. the campaign. Dempster and Lee and their colleagues could have easily

used this book to pitch the merits of the company they work for, yet they didn't. They kept it basically

educational. For those who started in the digital world, and don't need to convert, they'll find this

book a very easy, quick read - and maybe feel they know it all. For those of us in marketing to the

consumer without such a solid grounding, the book provides a great introduction to what works,

what doesn't work, and predictions on where we are going.

As marketers we all want to deliver these things the entire industry is telling us is critical to staying

effective and relevant (and rightly so) - seamless customer experiences as customers move across

channels, personalization and advanced targeting. I have heard the "why" many times, but until this

book I never heard the "how". If you want to not only understand the possibilities of marketing, but



also how to turn those possibilities into a reality, this book is for you. It dives into the technology,

analytics, creative, organizational construct necessary for what I often felt like is the "unicorn" of

marketing â€“ customer centricity. I have a fairly strong digital background, but have historically

relied heavily on my team and vendors for analytics and technology expertise. This book gave me a

deeper look at the opportunities in digital and enough education and insight to begin conversations

with my team on the subject.

This book clearly sums up the future of marketing. A must read for anybody looking to wrap their

head around the possibilities that exist in marketing today, with the proper approach, to no longer

"market" to segments, but to have conversations with individuals, across all channels.

If you have trouble sleeping and can't find a solution consider this book. I would literally rather sit in

a dark room watching static on a TV than read this book. I would ask for my 23 bucks back but

these authors are going to need the money more than me because this book is going nowhere fast.
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